
ASSETS

What the company owns and controls

OFFER

Products and services

APPROACH

How company does things

SKILLS

Company’s people and expertise

MISSION

Ideals that drive the company and its people

Clean the 
world

Provide the 
safety and 
security

Improve the 
lives of the 
world’s 
consumers

to delight our 
customers and 
consumers 
with our 
products

Contribute 
Towards a 
More 
Sustainable 
World

encourage 
greater 
diversity and 
inclusion in all 
we do

Diverse 
work-
culture

World-
wide 
offices

Friend of the 
environment

Brands 
consumers 
love

Unparalleled 
market 
penetration

Emotional 
Associations

Generational 
Brand Loyalty

Exceptional 
brand-story 
telling

History of 
innovation

Innovation 
focus business 
strategy

Diverse 
work 
culture

Contemporary 
Package 
design

Transparency Versatile

Transparent 
Compensation

Need based 
product 
development

Brand 
Loyalty 
Programs

associating 
with emotional 
states

Uncover 
insights, and 
turn those into 
new products

Emphasis on 
supportive 
User 
experience

Adding Value 
through digital 
media

Consistent 
Innovation

Social 
Media 
Marketing

Culturally 
relevant 
products

Social 
Equity 
initiatives

76.85% 
Consumer - 
Domestic Sales 
(NA)

Support 
Employees

Lifestyle 
Associations

Sustainable 
packaging 
practices

Contemporary 
Design

The most 
trusted / used 
baking soda.

Diverse 
Pricing 
Structure

Balanced 
portfolio

Robust 
product 
portfolio

Locally 
sourced 
Products

Organic 
(literally) 
Product lines

Premium 
Cleaning 
Product Lines

Value Cleaning 
Product Line

Consumer 
Product 
goods

Condoms Baking 
Soda

Redesigned 
supply chain to 
respond to 
real-time 
demand

Arm & Hammer 
Logo

B2B Specialty 
Product line

Dry 
Shampoo

Digital 
transition for 
product 
Branding

Trojan Logo + 
Web Assets

$4.9B 
Value 
2022

14+ Category 
leading ‘Power 
Brands’

Evergreen 
growth 
Model

Carbon 
neutrality for 
our ARM & 
HAMMER 
Baking Soda

Standard of 
quality and 
environmental 
responsibility 
since 1846

�

Potentia�

�

Importanc�

�

Ease

In business to 
delight our 
customers and 
consumers 
with our 
products

Clean the 
world

Provide  safety 
and security

Improve the 
lives of the 
world’s 
consumers

Contribute 
Towards a 
More 
Sustainable 
World

Diverse 
work-
culture

World-
wide 
offices

Brands 
consumers 
loveUnparalleled 

market 
penetration

Generational 
Brand Loyalty

Exceptional 
brand-story 
telling

Diverse 
work 
culture

Contemporary 
Package 
design

Transparency

Versatile

Transparent 
Compensation

Brand 
Loyalty 
Programs

associating 
products with 
defined 
emotional states

Uncover 
insights, and 
turn those into 
new products

Emphasis on 
supportive 
User 
experience

Adding Value 
through digital 
media

Transparency 
Through Social 
Media 
Marketing

Culturally 
relevant 
products

Social 
Equity 
initiatives

76.85% 
Consumer - 
Domestic Sales 
(NA)

Sustainable 
packaging 
practices

Contemporary 
Design

The most 
trusted / used 
baking soda.

Diverse 
Pricing 
Structure

Balanced 
portfolio

Robust 
product 
portfolio

Locally 
sourced 
Products

Organic 
(literally) 
Product lines

Consumer 
Product 
goods

Condoms

Baking 
Soda

Redesigned 
supply chain to 
respond to 
real-time 
demand

Arm & Hammer 
Logo

B2B Specialty 
Product line

Dry 
Shampoo

Digital 
transition for 
product 
Branding

Trojan Logo + 
Web Assets

$4.9B 
Value 
2022

14+ Category 
leadin g ‘Power 
Brands’

Evergreen 
growth 
Model

Carbon 
neutrality for 
our ARM & 
HAMMER 
Baking Soda

Standard of 
quality and 
environmental 
responsibility 
since 1846

Consistent 
Innovation

encourage 
greater 
diversity and 
inclusion in all 
we do

Need based 
product 
development

Friend of the 
environment

Emotional 
Associations

Support 
Employees

Lifestyle 
Associations

Premium 
Cleaning 
Product Lines

Value Cleaning 
Product Line

Innovation 
focus business 
strategy

Any financial or operational attributes?


